Scarborough

PRIME Lingo--Crosstab Report

Market/Release: Scarborough USA+ 2014 Release 2 Total (Aug 2013 - Sep 2014)
Base: Total Adults 18+ Projected: 242,977,984 Respondents: 203,921

Base Total Target %
Index

‘Combined Broadcast & Cable TV (by program type)

Comedies Target %
Index
Gourtshows Target %
Index
Dayime soap operas Target %
Index.
Dayime tak shows. Target %
Index.
Documentaries Target %
Index
Dramas. Target %
Index.
Gam shows Target %
Index.
Kids shows. Target %
Index
Late night tak Target %
Index.
Local news - evening Target %
Index.
Local news - late Target %
Index
Local news - morming Target %
Index
Movies Target
Index.
Music videos. Target %
Index
Mysterylsuspenselcrime Target %
Index
Nationalnetwork news Target
Index.
Novelas Target %
Index
Realty - adventure Target %
Index
Realty -daiing Target
Index.
Realty - talent Target %
Index.
Relgious Target %
ndex
Scienca ficton Target
Inde
Sports Target %
Index.
Satelite TV Target %
Index
‘Spanish Language Broadcast Television
‘Spanish Language - Daylme Target
Index.
‘Spanish Language - Primetime Target %
Index
Radio Formats
Newstalk Target %
Index.
Urban Target %
Index.
‘Adut Contemporary, Country and Rock Target %
Index
‘Spanish Target %
Index.
Spors Target %
Index.
s0s His Target %
Index
Aterative Target %
Index.
Bes Target %
Index.
Chrisian Aduit Contemporary Target %
Index
Glassic Rock Target %
Index
Classical Target
Index.
oz Target %
Index
Otdios Target %
Index
Relgious Target
Index.
World Ethnic Target %
Index
Satelite Radio Target %
Index

Public Broadcasting Underwriting

PBS non-pallical undaruriing announcement Target %
Index.
NPR non-polical underuriting announcement. Target %
Index
print

National Newspaper (prin eton, M-F) Target

No. Movies Attendod at a Theater n Past 3 Months

‘Combined Age and Movie Attendanc Groups

Sex of respondnt

u-:u.uanm‘

AllAduts 3+ Movies] 12 Movies 1+ movies (A+8)] 1834 & 3 or moro times| 18:34 & None| _35-69 & 3 or more times| 3569 & 1-2 times] 35598 None| 60+ 3 or more times| 50+ 812 times] 60+ & None _Fomale Movie-Goers| Malo Movie-Goers|
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Base Total Target %
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Index
Digital Advertising (Display & Pre-Roll)

Natlonal News Websies. Target %
Index
Natonal + Local Sports Websites Target %
Index
Mobile (impressions purchased per website) Target %
Index.
Hulu Target %
Index.
Pandora (Autoplay Video) Target %
Index
Facebook Torget %
Index.
Tuiter Target %
Index.
‘Google, Yanoo!, Bing Target %
Index
YouTupe Target %
Index.
Outdoor
‘Outdoor Digital ignagerDisplay and bilboards. Target %
Index
Outdoor Transit Ads (Buses, Light Ral, ec) Target %
Index
NASCAR car sponsorship: Sprint Cup races Target %
Index.
Theater
Movie Theater ads Target %
Index
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No. Movies Attendod at a Theater n Past 3 Months

‘Combined Age and Movie Attendanc Groups

Sex of respondnt

u-xu.uunm‘

Al Aduls 3+ Move 12 Movies| 1+ movies (A+B)| 1834 & 3 or more times| 18:34 & None| 3559 & 3 or mora times| 3559 812 times| 35:59 & None| __ 60+ &3 or moro times| 60+ & None| __Fomalo Movie-Goers| Mala Movie-Goars
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